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“Finally, a racquet designed
by women, for women, that
really meets our needs.

Try it yourself. Be inspired.”
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\
Steffi Graf,
HEAD Team Member

e TN
The first time you pick them up, you can feel the new shape of lightness and power. HEAD's Airflow racquets
/:\ are perfectly balanced and have a unique ergonomic grip specifically fitted for a woman’s hand giving extra

comfort and control. Designed for women who are passionate about their game. Demo one today.
HEAD Airflow. Be inspired.

head.com/womentennis
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Vice president’s message

The modern off-court pro

ecently, I represented the USPTA at the

THRSA Conference in Las Vegas. It turned

out to be a great opportunity to discover
what’s going on right now in the commercial club
industry.

The tennis pros attending the conference came
from a wide variety of backgrounds — some were
USPTA-certified and some were not. I was fortunate
enough to discuss various topics with these pros dur-
ing the Tennis Forum as well as at different seminars
and activities held throughout the
conference.

At this year’s conference, I started
to see what I consider a new trend.

Most of the discussions were with
pros ranging in age from their late 20s
to their early 40s. The interesting part
of these conversations had nothing to
do with on-court teaching,

These pros have developed what
I consider to be a modern off-court
game.

In this era of iPods, DVD play-
ers, cell phones, digital cameras, laptops and other
technologies, the modern off-court game has been
developed by pros who have made themselves in-
dispensable to the clubs they work for.

To go one step further, these well-rounded pros
might just be the most valuable contributors to the
future of their clubs. Their understanding of mod-
ern technology as well as their other off-court talents
might make it challenging for any other employee
of the club to keep up.

Previously, the tennis pro was always defined by
his or her ability to teach on the court. But, I sense
a change of direction from managers and owners
who would like to see other talents besides just on-
court teaching. I found that the style of pro at the
conference fits these needs.

For example, let’s start with Cardio Tennis. This
program has become a revenue generator across the
country. Most pros know how to run the class and
have made it part of their programs.

Pros with a focus on the modern off-court game
not only run the class, but also know which sound
system would work best in the club’s environmenc.

www,ADDvantageUSPTA.com

Mark Fairchilds

They are also experts on compiling and burning
music CDs specific to the different style of the
cardio classes provided. In fact, they might have
the best recommendation for which sound system
should be used for the entire club.

Of course, these pros have their students hooked
up to heart-rate monitors during the class. They also
are in constant communication with the fitness staff
in designing appropriate programs for any tennis
students interested in achieving a higher quality of
fitness.

There might also be communica-
tion with aerobics instructors on how
to best incorporate varicty into Cardio
Tennis classes. These pros focus on
participating in other aspects of fit-
ness at the club so they have a better
perspective on what they want to
accomplish with the tennis members
and at the same time complement the
fitness goals of the club.

Modern pros are also computer
savvy and know how to market them-
selves and their club through a wide variety of Web
sites and e-mail campaigns. Their ability to grasp
what the online tennis enthusiast is looking for
gives them a huge edge over the pros who are still
just using the telephone and word of mouth in the
community to promote their programs.

For example, many pros now accumulate a
huge e-mail database to keep their students and
members consistently updated on the various
events happening at the facility. Theyre in com-
munication with both management and the Web
site designer on how to not only promote the club
through its own Web site, but through the USPTA
pro’s personal Web site and other tennis-related
Internet avenues.

Today’s teaching pros get most of their education
online through various Web sites like the USPTA
Web site, Tennis One or TennisPlayer. They order
educational DVDs from the USPTA conferences,
look at tons of video footage from the different
tennis sites and read a wide variety of articles and
observations from their fellow pros located through-
out the world.
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